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Growing Business in Arizona
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Our past two articles provided

insights into the growing trend of
people in all walks of life to reevaluate
their definition of success. The pursuit
of Significance, above and beyond
financial success, is being embraced by a
rapidly growingaudience of individuals,
companies, and even nations. Why?
The journey to Significance feeds our
hunger for more meaning. It offers
inspiration and motivation to achieve
things bigger than ourselves or even our
organizations. As Mohammed Yunnus,
founder of Grameen Bank, and Nobel
Prize Winner for his breakthrough
said,

businesses, not government, are the best

micro-lending programs, has

vehicles we have to solve community
and world problems.

There are many examples of companies
achievingsignificance in their passionate
pursuit of the triple bottom line—
People, Profits, Planet. But there is no
better poster child for this movement
than Arizona’s own, Televerde.
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Dean Newland & Charlie Tombazian

provides

Tempe-based  Televerde
outbound  telemarketing  services,
primarily for technology companies.
Fromstart-up, Televerde’sbusiness model
focused on achieving amazing results for
People, Profits, and Planet/ Community.
CEO James Hooker took over a fledgling
six-person call center running out of an
air-conditioned trailer at a minimum
security prison in 1995. The Perryville
Women’s Prison in Goodyear, Arizona,
became his calling and the source of a
workforce that thrives on the things we
all do— continual learning and growth,
recognition, reward, and supportive

teamimartes.

Televerde (today inmates + corporate
staff = 350) generated $12.1 million
in revenue in 2009 and is growing
Hooker's
some of tech’s biggest: Cisco, NetApp,
Hitachi, SAP, Avnet. These firms rely on

Televerde's women to generate highly

customers are

profitably.

qualified leads that eventually result in
the sales of software and hardware. Each
inmate receives 170 hours of technical
and sales training each year, often
more than most technology companies
provide their own employees.

LS
Craig Burbidge, a VP at Hitachi
Consulting, recenty did a side-by-side
comparison of Televerde and a rival for
a 90-day stretch. Televerde delivered
5 times as many leads and the leads
were better. Burbidge attributes this
to persistence, or as Televerde prefers,
“nurturing.”

Televerde workers earn federal minimum
wage, $7.25, way above the 15-35 cents
inmates receive in other prison work
programs. A third of that pay covers a
portion of room and board (reducing
Prison costs); the rest is theirs, after
state taxes and other deductions. The
average Televerde hire leaves prison with
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